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SEMIOTIC ANALYSIS OF THE SLOGANES USED BY THE FOUNDATION UNIVERSITIES IN
ISTANBUL
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hQLYHUVLWHOHU oHULWOL DODQODUGD \eNVHN Ge¢]H\GH H+LWLP |+UHWLP Y
NXUXPODUGOU 'HYOHW YH YDNOI «QLYHUVLWHOHUL RODUDN «ONHPL]GH ELUC
sVWDOPER \HU DOPDNWDGOU g+UHQFL oHNHELOPHN DGOQD WDQOWOPODUDBQOE
JIVWHUJHOHUOH GHVWHNOHQHQ VORJDQODU NXOODQPDNWDGOUODU gOHWL
etkilemekWH YH WHUFLKOHULQH \|Q YHUPHNWHGLUOHU $UDUWOUPDGD gVWDQEXC
JIVWHUJHELOLPVHO o0]|]*POHPHVL \DSOOPOUWOU 60RJIJDQODUOQ ROXUWXUX
G+]DQODPODUNEEIDIDPRMUGDQ ID\GDODQOOGO+O KHGHI NLWOH RODQ |+UHQI
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ABSTRACT

Universities; higHevel education in various fields, providing émmation, scientific institutions are engaged in research to
produce information. There are many universities in our country as state and foundation universities. These universities are
mostly located in Istanbul. Universities that want to make the bastonattract students are using slogans supported by visual
and linguistic indicators. The indicators created for communication affect the target audience and direct their préferences.
study, semiotic analysis of the slogans used by three foundemiigrsities in Istanbul was conducted. In the creation of slogans;
It is seen that visual and linguistic indicators are used and they are designed to influence students who are target groups.
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